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Do what you are : discover the perfect career for you through the 

secrets of personality type / Paul D. Tieger and Barbara Barron. Tieger, Paul D. BF698.9.O3 T54 2007

Price is wrong : understanding what makes a price seem fair and the 

true cost of unfair pricing / Sarah Maxwell. Maxwell, Sarah, 1938- HB221 .M416 2008

Moral markets : the critical role of values in the economy / edited by 

Paul J. Zak ; with a foreword by Michael C. Jensen. HB72 .M558 2008

Turnaround Kid : what I learned rescuing America's most troubled 

companies / Steve Miller. Miller, Robert S. (Robert Stevens) 

HD9710.U52 M5556 

2007

Global markets and local crafts : Thailand and Costa Rica compared / 

Frederick F. Wherry. Wherry, Frederick F. HD9999.H363 T58 2008

Conversations with marketing masters / Laura Mazur and Louella 

Miles. Mazur, Laura. HF5415 .M374 2007

Truth : new rules for marketing in a skeptical world / Lynn Upshaw. Upshaw, Lynn B., 1947- HF5415 .U67 2007

Marketing playbook : five battle-tested plays for capturing and keeping 

the lead in any market / John Zagula and Rich Tong. Zagula, John. HF5415 .Z24 2004

Innovations in office design : the critical influence approach to 

effective work environments / Diane Stegmeier. Stegmeier, Diane, 1954- HF5547.2 .F745 2008

Jump point : how network culture is revolutionizing business / Tom 

Hayes. Hayes, Tom. HF5548.32 .H38 2008

Humor in the advertising business : theory, practice, and wit / Fred K. 

Beard. Beard, Fred K., 1957- HF5821 .B37 2008

When ads work : new proof that advertising triggers sales / John Philip 

Jones. Jones, John Philip. HF5823 .J719 2007

Adobe Camera Raw for digital photographers only / Rob Sheppard. Sheppard, Rob. TR267.5.A3 S54 2008

India arriving : how this economic powerhouse is redefining global 

business / Rafiq Dossani. Dossani, Rafiq, 1954- 

Sage handbook of advertising / edited by Tim Ambler and Gerald J. 

Tellis. 

Game-changer : how you can drive revenue and profit growth with 

innovation / A.G. Lafley & Ram Charan. Lafley, A. G. (Alan G.) 

Marketing metaphoria : what seven deep metaphors reveal about the 

minds of consumers / Gerald Zaltman, Lindsay H. Zaltman. Zaltman, Gerald. 

Handbook of marketing research : uses, misuses, and future 

advances / edited by Rajiv Grover, Marco Vriens. 

Design and marketing of a new product [videorecording] : case study 

of a new car model - the Toyota Camry / editor, Grant Davies ; 

director, Sandra Fulloon ; executive producer, John Davis. DVD 2662

New foods [videorecording] / producer, Ben Harding ; writer, Simon 

Garner ; director, Jared Marshall. DVD 2663



Ideation : the birth and death of ideas / Douglas Graham, Thomas T. 

Bachman. Graham, Douglas, 1950- BF408 .G664 2004

Measures of personality and social psychological attitudes / edited by 

John P. Robinson, Phillip R. Shaver, Lawrence S. Wrightsman ; 

contributors, Frank M. Andrews ... [et al.]. BF698.4 .M38 1990

Narrative and history / Alun Munslow. Munslow, Alun, 1947- D13 .M858 2007

Moral ecology of markets : assessing claims about markets and 

justice / Daniel K. Finn. Finn, Daniel Rush, 1947- HB501 .F495 2006

Winning in the Indian market : understanding the transformation of 

consumer India / Rama Bijapurkar. Bijapurkar, Rama. HC79.C6 B545 2008

Consumer culture, identity and well-being : the search for the "good 

life" and the "body perfect" / Helga Dittmar ; with contributions from 

Emma Halliwell ... [et al.]. Dittmar, Helga. HC79.C6 D58 2008

Supply chain games : operations management and risk evaluation / 

Konstantin Kogan, Charles S. Tapiero. HD 38.5 .K64 2007

Real estate rainmaker : guide to online marketing / Dan Gooder 

Richard. Richard, Dan Gooder, 1947- HD1375 .R465 2004

Elements of influence : introducing the Playmaker's Standard : the 

new essential system for managing competition, reputation, brand, 

and buzz / Alan Kelly. Kelly, Alan, 1957- HD30.28 .K453 2006

Science of success : how market-based management built the world's 

largest private company / Charles G. Koch. 

Koch, Charles G. (Charles de 

Ganahl), 1935- HD31 .K598214 2007

In real time : managing the new supply chain / Sandor Boyson, Lisa H. 

Harrington, and Thomas M. Corsi. Boyson, Sandor. HD38.5 .B699 2004

Managing the global supply chain / Tage SkjC8tt-Larsen ... [et al.]. HD38.5 .S333 2007

Supply chain analysis : a handbook on the interaction of information, 

system and optimization / edited by Christopher S. Tang, Chung-Piaw 

Teo, Kwok-Kee Wei. HD38.5 .S87 2008

Outsourcing sovereignty : why privatization of government functions 

threatens democracy and what we can do about it / Paul R. Verkuil. Verkuil, Paul R. HD3861.U6 V47 2007

Inventory best practices / Steven M. Bragg. Bragg, Steven M. HD40 .B725 2004

Innovation : the five disciplines for creating what customers want / 

Curtis R. Carlson and William W. Wilmot. Carlson, Curtis Ray. HD45 .C37 2006

Applied public relations : cases in stakeholder management / Larry F. 

Lamb, Kathy Brittain McKee. Lamb, Larry F. HD59 .L36 2005

Beyond six sigma : profitable growth throuth customer value creation / 

Gary A. Plaster, Jerry D. Alderman. Plaster, Gary. HD62.15 .P55 2006

Emerging markets century : how a new breed of world-class 

companies is overtaking the world / Antoine van Agtmael. Agtmael, Antoine W. van. HD62.4 .A34 2007

Brand glossary / edited by Jeff Swystun. HD69.B7 B723 2007

Brand engagement : how employees make or break brands / Ian P. 

Buckingham. Buckingham, Ian P., 1967- HD69.B7 B8316 2008



New strategic brand management : creating and sustaining brand 

equity long term / Jean-NoeL�l Kapferer. Kapferer, Jean-NoeL�l. HD69.B7 K37 2004

Business of brands / by Jon Miller & David Muir. Miller, Jon, 1971- HD69.B7 M55 2004

Brand gap : how to bridge the distance between business strategy and 

design : a whiteboard overview / by Marty Neumeier. Neumeier, Marty. HD69.B7 N4 2006

Power brands : measuring, making and managing brand success / 

Hajo Riesenbeck and Jesko Perrey. Riesenbeck, Hajo. HD69.B7 R54 2007

House thinking : a room-by-room look at how we live / Winifred 

Gallagher. Gallagher, Winifred. HD7293 .G35 2007

Trader Joe's adventure : turning a unique approach to business into a 

retail and cultural phenomenon / Len Lewis. Lewis, Len. HD9321.9.T73 L49 2005

Frozen-water trade : a true story / Gavin Weightman. Weightman, Gavin. HD9481.N72 W44 2003

Fugitive denim : a moving story of people and pants in the borderless 

world of global trade / Rachel Louise Snyder. Snyder, Rachel Louise. HD9940.A2 S618 2008

Display of power : how FUBU changed a world of fashion, branding 

and lifestyle / by Daymond John, with Daniel Paisner. John, Daymond. HD9940.U6 F835 2007

Deluxe : how luxury lost its luster / Dana Thomas. Thomas, Dana, 1964- HD9999.L852 T46 2007

Maritime transport : the Greek paradigm / edited by Athanasios A. 

Pallis. HE872.5 .M37 2007

Do the right thing : how dedicated employees create loyal customers 

and large profits / James F. Parker. 

Parker, James F. (James 

Francis), 1947- HE9803.S68 P37 2008

Competitive identity : the new brand management for nations, cities 

and regions / Simon Anholt. Anholt, Simon. HF1414 .A64 2007

Primary industries facing global markets : the supply chains and 

markets for Norwegian food and forest products / Frank Asche (ed.). 

HF1416.6.N65 P75 

2006

Year without "made in China" : one family's true life adventure in the 

global economy / Sara Bongiorni. Bongiorni, Sara, 1964- HF1604.Z4 U643 2007

Egonomics : what makes ego our greatest asset (or most expensive 

liability) / David Marcum & Steven Smith. Marcum, David, 1960- HF5386 .M30873 2007

Critical marketing : defining the field / Michael Saren ... [et al.]. HF5415 .C74 2007

Punk marketing : get off your ass and join the revolution / Richard 

Laermer and Mark Simmons. Laermer, Richard, 1960- HF5415 .L253 2007

Guerrilla marketing for consultants : breakthrough tactics for winning 

profitable clients / Jay Conrad Levinson, Michael W. McLaughlin. Levinson, Jay Conrad. HF5415 .L4762 2004

Marketing in the 21st century / Bruce D. Keillor, general editor. HF5415 .M2194 2007

What's your story? : storytelling to move markets, audiences, people, 

and brands / Ryan Mathews, Watts Wacker. Mathews, Ryan. HF5415 .M3365 2008

Readings in modern marketing / John A. Quelch. Quelch, John A. HF5415 .Q83 2006



Beyond buzz : the next generation of word-of-mouth marketing / Lois 

Kelly. Kelly, Lois 1955- HF5415.123 .K45 2007

Media in the age of marketization / edited by Graham Murdock, Janet 

Wasko. HF5415.123 .M43 2007

Market new products successfully / Kevin J. Clancy, Peter C. Krieg, 

Marianne McGarry Wolf. Clancy, Kevin J., 1942- HF5415.125 .C578 2006

Database marketing : analyzing and managing customers / Robert C. 

Blattberg, Byung-Do Kim, Scott A. Neslin. Blattberg, Robert C., 1942- HF5415.126 .B577 2008

Neuromarketing : understanding the "buy button" in your customer's 

brain / Patrick RenvoiseL�L� and Christophe Morin. RenvoiseL�, Patrick. 

HF5415.12615 .R46 

2007

Value merchants : demonstrating and documenting superior value in 

business markets / James C. Anderson, Nirmalya Kumar, James A. 

Narus. Anderson, James C., 1953- 

HF5415.1263 .A534 

2007

New rules of marketing and PR : how to use news releases, blogs, 

podcasts, viral marketing and online media to reach your buyers 

directly / by David Meerman Scott. Scott, David Meerman. 

HF5415.1265 .S393 

2007

Unmarketable : brandalism, copyfighting, mocketing, and the erosion 

of integrity / Anne Elizabeth Moore. Moore, Anne Elizabeth. 

HF5415.127 .M663 

2007

Marketing knowledge management : managing knowledge in market 

oriented companies / Gabriele Troilo. Troilo, Gabriele. HF5415.13 .T734 2006

Authenticity : what consumers really want / James H. Gilmore, B. 

Joseph Pine II. Gilmore, James H., 1959- HF5415.15 .G55 2007

Handbook of new product development management / Christoph Loch 

and Stylianos Kavadias [editors]. HF5415.153 .H365 2008

Hidden in plain sight : how to find and execute your company's next 

big growth strategy / Erich Joachimsthaler. Joachimsthaler, Erich, 1956- HF5415.153 .J63 2007

Strategic new product development for the global economy / Toyohiro 

Kono and Leonard Lynn. Kono, Toyohiro. HF5415.153 .K66 2007

Marketing metrics : 50+ metrics every executive should master / Paul 

W. Farris ... [et al.]. 

HF5415.2 .M35543 

2006

Qualitative marketing research / David Carson ... [el al.] HF5415.2 .Q328 2001

Understanding the consumer : a European perspective / Bernard 

Dubois. Dubois, Bernard, 1946- 

HF5415.3.E85 D63 

2000

Cheap : the real cost of the global trend for bargains, discounts & 

consumer choice / David Bosshart. Bosshart, David. HF5415.32 .B6713 2006

Consumer tribes / edited by Bernard Cova, Robert V. Kozinets, Avi 

Shankar. 

HF5415.32 .C65926 

2007

Emotions, advertising and consumer choice / Flemming Hansen & 

Sverre Riis Christensen ; with research assistance by Steen 

Lundsteen. Hansen, Flemming. HF5415.32 .H37 2007

Buy, buy baby : how consumer culture manipulates parents and 

harms young minds / Susan Gregory Thomas. Thomas, Susan Gregory. HF5415.32 .T46 2007

Tyranny of the market : why you can't always get what you want / Joel 

Waldfogel. Waldfogel, Joel, 1962- HF5415.32 .W35 2007



Domesticating the world : African consumerism and the genealogies 

of globalization / Jeremy Prestholdt. Prestholdt, Jeremy. 

HF5415.33.A354 P74 

2008

On becoming a consumer : the development of consumer behavior 

patterns in childhood / James U. McNeal. McNeal, James U. 

HF5415.33.U6 M386 

2007

Baby boomers and their parents : surprising findings about their 

lifestyles, mindsets, and well-being / George P. Moschis, Anil Mathur. Moschis, George P., 1944- 

HF5415.33.U6 M67 

2007

Satisfaction : how every great company listens to the voice of the 

customer / Chris Denove and James D. Power IV. Denove, Chris. HF5415.335 .D46 2006

Bag the elephant! : how to win & keep big customers / Steve Kaplan. Kaplan, Steve, 1960- HF5415.335 .K37 2005

Managing the customer experience : a measurement-based approach 

/ Morris Wilburn. Wilburn, Morris, 1953- HF5415.335 .W55 2007

Service orientation : winning strategies and best practices / Paul Allen 

; Sam Higgins ... [et al.]. Allen, Paul R. HF5415.5 .A438 2006

Clued in : how to keep customers coming back again and again / 

Lewis P. Carbone. Carbone, Lewis P. HF5415.5 .C367 2004

Citizen marketers : when people are the message / Ben McConnell 

and Jackie Huba. McConnell, Ben. HF5415.5 .M1833 2007

Scoring points : how Tesco continues to win customer loyalty / Clive 

Humby, Terry Hunt and Tim Phillips. Humby, Clive. HF5415.525 .H85 2007

Marketing mavens / Noel Capon. Capon, Noel. HF5415.55 .C37 2007

Global logistics : new directions in supply chain management / edited 

by Donald Waters. HF5415.6 .G55 2007

Shopping center tenant coordination / [Karen M. Scott]. Scott, Karen M. HF5430 .S26 2006

Perfect salesforce : the 6 best practices of the world's best sales 

teams / Derek Gatehouse. Gatehouse, Derek. HF5438.25 .G38 2008

Jeffrey Gitomer's little red book of selling : 12.5 principles of sales 

greatness : how to make sales forever. Gitomer, Jeffrey H. HF5438.25 .G58 2004

Art of woo : using strategic persuasion to sell your ideas / G. Richard 

Shell & Mario Moussa. Shell, G. Richard, 1949- HF5438.25 .S48 2007

Harvard business review on strategic sales management. HF5438.4 .H374 2007

Ads to icons : how advertising succeeds in a multimedia age / Paul 

Springer. Springer, Paul. HF5823 .S76 2007

Adland : a global history of advertising / Mark Tungate. Tungate, Mark, 1967- HF5823 .T83 2007

Branded entertainment : product placement & brand strategy in the 

entertainment business / Jean-Marc Lehu. Lehu, Jean-Marc. HF6146.P78 L43 2007

Bull in China : investing profitably in the world's greatest market / Jim 

Rogers. Rogers, Jim, 1942- HG5782 .R645 2007

Complexity of cooperation : agent-based models of competition and 

collaboration / Robert Axelrod. Axelrod, Robert M. HM131 .A894 1997

Globaloney : unraveling the myths of globalization / Michael Veseth. Veseth, Michael. JZ1318 .V47 2005



Fundamentals of early clinical drug development : from synthesis 

design to formulation / edited by Ahmed F. Abdel-Magid and 

SteL�phane Caron. RM301.27 .F86 2006

Greater good : how good marketing makes for better democracy / 

John A. Quelch, Katherine E. Jocz. Quelch, John A. 

Millennials and the pop culture : strategies for a new generation of 

consumers in music, movies, television, the internet, and video games 

/ William Strauss, Neil Howe, Pete Markiewicz. Strauss, William. 

Marketing in the era of accountability : identifying the marketing 

practices and metrics that truly increase profitability / Les Binet, Peter 

Field. Binet, Les. 

Branded! : how the 'certification revolution' is transforming global 

corporations / Michael E. Conroy. Conroy, Michael E. 

Marketing to the social web : how digital customer communities build 

your business / Larry Weber. Weber, Larry. 

Marketing that works : how entrepreneurial marketing can add 

sustainable value to any sized company / Leonard M. Lodish, Howard 

L. Morgan, Shellye Archambeau. Lodish, Leonard M. 

Marketing excellence : winning companies reveal the secrets of their 

success / Hugh Burkitt and John Zealley. Burkitt, Hugh. 

Dollarization discipline : how smart companies create customer value-- 

and profit from it / Jeffrey J. Fox, Richard C. Gregory. Fox, Jeffrey J., 1945- 

Next 4 billion : market size and business strategy at the base of the 

pyramid / Allen L. Hammond ... [et al.]. 


